Al Writing Style Guide

An Al writing style guide can help ensure that your Al-generated content is consistent in
tone, style, and voice. Here are some guidelines you may want to consider including in
your style guide:

Tone. Define the tone of your content and make sure your Al tool produces content with
a consistent tone across all pieces. Make sure your Al tool's output aligns with the tone
you want. Some tones to consider include:

e Formal: Formal content has a serious, professional tone and is often used in
academic or business settings. It uses precise language and avoids contractions
and slang.

e Informative: Informative content is focused on providing information or educating
the reader. It is often used in blogs, articles, and how-to guides. The tone is
authoritative, but not overly formal.

e Conversational: Conversational content has a friendly, approachable tone and is
designed to engage the reader in a conversation. It uses a more relaxed style
and often includes personal anecdotes or stories.

o Persuasive: Persuasive content is focused on convincing the reader to take a
specific action or adopt a certain viewpoint. It is often used in marketing and
advertising and uses emotional appeals to persuade the reader.

e Humorous: Humorous content uses humor and wit to engage the reader and
make them laugh. It is often used in social media posts, memes, and comedic
articles.

o Empathetic: Empathetic content is focused on showing empathy and
understanding for the reader's struggles or pain points. It is often used in content
related to mental health, self-care, and personal development.

e Inspirational: Inspirational content is designed to inspire and motivate the reader.
It uses a positive, uplifting tone and often includes stories of triumph over
adversity.

Style. Define your preferred writing style. This includes guidelines for sentence
structure, grammar, and punctuation. Some of the most common include:

e Narrative: Narrative writing tells a story or describes a sequence of events. It can
be fictional or non-fictional and is often used in novels, short stories, and
memoirs.



Descriptive: Descriptive writing uses sensory details to create a vivid picture of a
person, place, or thing. It is often used in poetry, travel writing, and creative non-
fiction.

Expository: Expository writing explains or informs the reader about a specific
topic or idea. It is often used in textbooks, scientific papers, and news articles.

Persuasive: Persuasive writing is used to convince the reader to take a specific
action or adopt a certain viewpoint. It is often used in advertising, political
speeches, and opinion pieces.

Technical: Technical writing is focused on explaining complex information in a
clear and concise manner. It is often used in user manuals, scientific reports, and
technical documentation.

Academic: Academic writing is used in scholarly contexts and is focused on
presenting research and analysis. It is often characterized by its formal tone,
rigorous research, and use of citations and references.

Business: Business writing is used in professional contexts and is focused on
conveying information in a clear and concise manner. It is often used in emails,
memos, and reports.

Voice. Define the voice of your brand and ensure that your Al tool produces content that
aligns with this voice. Voice refers to the personality and style of the writing, including
the tone, vocabulary, and sentence structure. Here are some common types of voice
used in content writing:

Authoritative: An authoritative voice is confident and knowledgeable. It is often
used in academic or technical writing, where the writer is an expert on the topic.

Conversational: A conversational voice is informal and friendly, as if the writer is
having a conversation with the reader. It is often used in blog posts and other
informal writing.

Personal: A personal voice is subjective and often uses first-person pronouns. It
is often used in personal essays, memoirs, and other forms of creative nonfiction.

Humorous: A humorous voice uses humor and wit to engage the reader. It is
often used in satire, comedy writing, and other forms of entertainment.



Professional: A professional voice is formal and polished. It is often used in
business writing, such as emails, reports, and proposals.

Empathetic: An empathetic voice is compassionate and understanding. It is often
used in content related to mental health, self-care, and personal development.

Persuasive: A persuasive voice is focused on convincing the reader to take a
specific action or adopt a certain viewpoint. It is often used in advertising, political
speeches, and opinion pieces.

Word choice. Set guidelines for word choice, including preferred vocabulary and
terminology. Here are some things to consider when choosing words for your content:

Audience: Consider your audience and choose words that are appropriate for
their level of understanding and familiarity with the topic.

Tone: Choose words that convey the appropriate tone for your content. For
example, if you're writing a serious or professional piece, you might use more
formal language.

Clarity: Choose words that are clear and easy to understand. Avoid using overly
technical or jargon-filled language that might confuse readers.

Conciseness: Choose words that are concise and avoid unnecessary repetition
or wordiness.

Specificity: Choose words that are specific and precise. Avoid using vague or
general language that might not convey your intended meaning.

Emotion: Choose words that convey the appropriate emotion for your content.
For example, if you're writing a persuasive piece, you might use language that
evokes strong emotions in the reader.

Formatting. Define the formatting standards for your content. Make sure your Al tool
follows these formatting guidelines to ensure consistency across all your content.
Here are some formatting standards commonly used in content writing:

Headings and subheadings: Use headings and subheadings to break up the
content into smaller sections and make it easier to read. Headings should be
larger and more prominent than subheadings, and should accurately reflect the
content of the section.



e Paragraphs: Use short paragraphs that are easy to read and focus on one main
idea. Each paragraph should have a topic sentence that introduces the main idea
and supports it with evidence or examples.

e Bulleted and numbered lists: Use bulleted and numbered lists to organize
information and make it easier to read. Lists should be used sparingly and only
when appropriate, and each item in the list should be short and concise.

e Bold and italicized text: Use bold and italicized text sparingly to emphasize
important points or draw attention to specific words or phrases. Avoid overusing
these formatting options, as it can make the text difficult to read.

e White space: Use white space to break up the content and make it easier to
read. White space refers to the empty space around the text, including margins,
line spacing, and the space between paragraphs.

e Font and size: Use a clear and legible font, such as Arial or Times New Roman,
and choose a font size that is easy to read, such as 12-point or 14-point

By following these guidelines and using a style guide, you can ensure that your Al-
generated content is consistent, high-quality, and aligned with your brand.



